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Table 2: Odds of current e-cigarette use (among full sample) and
intentions to use (among non-users) by each industry perception,

Figure 1: Proportion of current e-cigarette use (among full

stratified by harm perceptions and friend/household use
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Table notes:

 Models stratified by harm perceptions
and friend/household use
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Abbreviations: aOR= adjusted odds ratio, Cl=confidence interval, e-cig=e-cigarette,
cig=cigarette ref=reference category

Each model includes one industry perception and is controlled for harm perceptions,
age, race/ethnicity, financial status, sex, and combustible use. Intent to use models
were also controlled for ever e-cigarette use.

p<0.05 p<0.01 p<0.001

* Sentiments towards the industry may play a particularly
important role among youth and young adults exposed to
environmental and social pressures that encourage e-cigarette

use
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